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ÂWhich presentation opportunities will apply?

ÉWritten

É Visual

É Spoken

ÂWhat should the message include?

ÂWhat are investors looking for?

ÂWhat pitfalls can be avoided?
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Discussion Topics for Today



Creating Your Presentation

ÂMarketing tool kit

ÂCollateral items

ÂPurpose of a pitch book
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Positioning Concepts

. . . Critical for your message

ÂPeople

ÂProcess

ÂProduct 

ÂPerformance
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Content Outline

ÂOverview: firm, strategy and people

ÂCompetitive advantages

ÂProcess: investment and risk management

ÂPerformance summary and analysis

ÂOrganization: infrastructure and biographies

ÂProduct summary and reporting
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